












Your brand story is the sum of all of these parts:

Brand Vision: Know where youʼre going.

Core Values: Tell your story and let people know who 
you are.

Target Audience Research: Define who is 
interested in your story and how you can help them.

Brand Promise: The common theme that runs through-
out your company.

Once youʼve defined these elements, youʼll know who 
you are, who your audience is, and how to move forward 
and tell that story to your audience.

brand
story

In a world of extreme clutter you need more than differ-
entiation. You need radical differentiation. The new rule: 
When everyone zigs, you zag.

When you find your zag, ask your people how theyʼll 
help execute it. Youʼll be surprised by the amount of 
energy you release.
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